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Every day, two things surround individuals: money and images. These two items
surprisingly correlate with one another, and at times create conflict. Images are seen
everywhere. The average American is exposed to over 3,000 images every single day.
(Killbourne, & Pipher, 2000) These 3, 000 images affect an individual’'s financial decision,
without them even knowing it. These choices affect them both short term and long term.
This can be seen through the increase in sales after a new phone goes on sale, or when
Black Friday occurs. Individuals are motivated to spend money due to being surrounded
by the images around them. Most people don't think that images have an affect on them.
However, this is a multi billion-dollar industry. According to Kilbourne and Pipher, (2000),
companies spend over $ 200 billion dollars a year on advertisements. With companies
spending so much money on advertisements, it is understood, that advertisements, and
images, have a power of motivation. As a result, studying the correlation of images and
financial decision-making is very beneficial. It would be essential to know more about this
topic because it would help to understand why individuals are affected by images, and how
it correlates to financial decision-making.



It has been observed that images can affect an individual’s financial decisions. This could
be seen in an experiment conducted in which a male participant was more motivated to
spend money after being exposed to an image of a beautiful woman. (Griskevicius, Tybur,
Ackerman, Delton, Robertson, & White, 2000) The individual was more willing to spend
money, and showed little concern about their financial well - being. The study also
concluded the men preferred immediate rewards, and there we...
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