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Introduction
Media is known to have a lasting impact on children’s cognitive, social and emotional
development. Media takes situations within society and distorts them. Children then see
these distortions and accept them as the truth, changing the way they view and act within
society. The gross impact of media on children can be seen through the beauty industry.
Media is constantly trying to define the term “beauty” by using extremely thin and
attractive models, stating it is the norm within society. Children who view these models’
attractiveness embrace this definition of beauty because they believe it is the truth. A
children’s author, by the name of Robert Munsch, attempts to show the impact media has
on children through his book, Makeup Mess (2001). The book centers on a pre-adolescent
girl named Julie who saves up all of her money to go to the store and buy make up. Once
she gets home, she runs upstairs and covers her face in make up. She looks in the mirror
and believes that she looks beautiful. However, every time someone looks at her, they
faint from shock at her appearance. She continues to try and make herself “beautiful” by
putting all different kinds of make up on but no matter how hard she tries no one thinks
that she is pretty, or so she thinks. Feeling defeated she goes to see her parents, without



all her makeup on, and they walk up to her and tell her she is beautiful without any make
up on.
Julie is entering the stage of her life, described by Eric Erikson, as identity vs. identity
confusion. Here she is trying to figure out where she fits within society. Media plays a
significant role in aiding children with discovering who they are, especially in females. As
children grow older, they embrace...
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... a healthy self-concept because she refused to listen to what media says about the
acceptable ideal of beauty.
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