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In the manufacturing and packaging world, there are three primary types of packaging that companies can use to package, store, and ship their products. These types of packaging, known as primary, secondary, and tertiary, play a crucial role in ensuring the safe delivery of your products and the overall efficiency of your shipping processes. Let’s
delve into the characteristics and considerations associated with each type of packaging to help you make an informed choice for your business. Importance of Packaging in the Supply Chain Packaging is the only way to effectively transport a product from the manufacturer to the consumer. It not only provides a protective barrier to safeguard the
product during shipping, but it also functions as a marketing tool by showcasing the product’s features. Multiple layers of packaging protect the product and help ensure it arrives at its destination safely and intact, minimizing the risk of damage. What Are the Different Types of Packaging? Packaging can be categorized based on the different types of
packaging materials used or its intended purpose. A variety of materials are used in packaging, including glass, plastic, cardboard, and wood. On the other hand, packaging can also be classified based on its function, known as primary, secondary, and tertiary, which we’ll cover in the next section. Primary Packaging: Protecting the Product Directly
Packaging that directly protects or houses the product is known as primary packaging. This is the main layer between the consumer and the product, and oftentimes primary packaging houses the product while it is in use. What Is Primary Packaging? Primary packaging is any packaging that is in direct contact with the product. This type of packaging
preserves, contains, and protects the product. Primary packaging is also where you would find labels with important information for the consumer, such as the ingredients or any toxicity warnings. Primary Packaging Examples Several components of a product’s packaging can be considered primary packaging. For example, a cosmetic lotion is housed
in a bottle, and it also contains a label and lid. All three components, the bottle, label, and lid, are considered primary packaging. The packaging of a technology product, like a phone that comes packaged in a corrugated fiberboard box, in this case, the cardboard box and all the subsequent components protecting the phone, would be considered the
primary packaging. These primary packaging materials are the final barriers between the product and the consumer. Some other examples of primary packaging include: Protective film Glass bottles Protective plastic bags Glass jars Metal cans Tin cans Wrappers Skin packs Flexible pouches Blister packs Kraft paper around food items What Is the
Importance of Primary Packaging? The main purpose of primary packaging is to contain, protect, and provide important information about the product to consumers. It should be designed to fulfill this purpose effectively while emphasizing the visual appeal and brand identity to attract consumers and stand out from the competition. Primary
packaging also plays a vital role in keeping consumable products, such as food and medications, safe from contamination. Primary Packaging Material Considerations When discussing primary packaging material considerations, you're delving into the initial layer of packaging that directly contains and protects the product. This packaging is critical
not just for protection but also for information, compliance, and user experience, so the type of material you use will have a significant impact. Here are some top considerations: Product Compatibility The chosen material must be compatible with the product to prevent reactions that could degrade the product or the packaging. For instance, acidic
products may require specific barrier properties to avoid corroding the package, while food items will require packaging that is deemed safe for consumables. Protection and Preservation Primary packaging should effectively shield the product from environmental elements like moisture, oxygen, and light that could cause degradation over time.
Additionally, it must offer physical protection against harm brought on by handling and transportation. You’ll want to perform thorough testing to ensure that your packaging is suitable for your products. Regulatory Compliance Depending on the industry and the geographical location, there may be regulations governing packaging materials. For food
safety and pharmaceutical products, packaging materials need to comply with safety standards set by regulatory bodies like the FDA in the United States or the EMA in Europe. Additionally, many hazardous materials require UN rated packaging to ensure safe handling and transportation. Sustainability With increasing awareness of environmental
issues, selecting sustainable packaging materials that are recyclable, biodegradable, or derived from renewable resources can be a significant consideration. This aspect not only appeals to eco-conscious consumers but can also help companies meet corporate sustainability goals. Barrier Properties Primary packaging material needs to have the
appropriate barrier properties to protect the product from various elements, including gases, vapors, and liquids. Different products will have different requirements. For example, perishable goods might need a high barrier to oxygen to extend shelf life. User Convenience The ease of use for the end consumer is crucial. This includes considerations
like resealability, ease of opening, and the ability to dispense the product efficiently. Ask yourself, will the finished product be easily accessible to the customer, or is the packaging material too hard to open? Packaging that enhances user experience can significantly impact consumer satisfaction. However, if usability is challenging, it can result in lost
sales and reflect poorly on your brand. Cost-Effectiveness While it’s essential to meet all the product’s protective and regulatory needs, a cost-effective packaging solution is essential. This means considering the material cost, production, and filling process efficiency, and the impact of the packaging design on shipping costs. Brand Presentation The
primary packaging is often the first point of physical interaction between your finished product and the consumer. It needs to accurately reflect the brand image, attract the customer’s attention, and communicate essential information about the product. Tamper Evidence For many products, especially in the food and pharmaceutical sectors,
packaging must provide evidence if tampering has occurred. This can be achieved through the use of tamper-evident seals. Shelf Life Extension The right packaging materials can help extend a product’s shelf life by protecting against degradation factors. This is particularly important for food products and pharmaceuticals, where the quality and
safety of the product over time are essential. Utilizing the right packaging materials can shield these products from external influences, preserving the integrity and quality of the product inside. Secondary Packaging: Enhancing Protection and Presentation Secondary packaging secures and organizes individual units of a product. Its main purpose is
not to hold the product directly (that’s the role of primary packaging) but rather to safely and efficiently deliver large quantities of product to a retailer or end user. Removing the secondary packaging will not affect the product. Secondary packaging also unifies the individual products into a cohesive unit for storage or shelf display. For some
products, such as medicine bottles that come with an outer box or snack bags that come in a corrugated cardboard box or bigger bag, the secondary packaging contains important messaging for the consumer, like ingredients, brand and product information, labels and certifications such as fair trade, organic, cruelty-free, or others, and company
information. However, secondary packaging is not always seen on retail shelves and is sometimes just a means of delivering bulk products to a single destination. What Is Secondary Packaging? As the name implies, secondary packaging is the second layer of packaging for the product, following the primary packaging. This layer of packaging serves
multiple purposes, but its main function is to provide additional protection for transporting and storing products. It helps keep bulk products organized and provides an additional layer for branding and marketing by using printed graphics, text, and artwork on the packaging material. In industries like food, cosmetics, over-the-counter medications,
and beverages, secondary packaging is frequently used. It simplifies the processes of unitizing, labeling, and palletizing. Secondary packaging is widely used from both logistically practical and aesthetic perspectives. Secondary packaging also plays a crucial role in transporting goods from the manufacturer to the retailer or consumer. When not
intended to be visible to the end user, it can serve a more utilitarian purpose than aesthetics or marketing. The ideal secondary packaging should provide adequate protection for the product while being easy to open, allowing employees easy access to the product for restocking without causing damage. Secondary Packaging Examples Secondary
packaging can often be the consumer’s first point of contact with your product. For example, the cardboard box encasing your seltzers so you can easily grab a case and put it in your cart is secondary packaging. Or the box you see on the pharmacy shelf that contains a pill bottle of medicine—that’s also secondary packaging. Secondary packaging
makes branding and displaying products easier on retail shelves. Other types of packaging that can serve as secondary packaging include: Pouches Plastic bags Paper packaging Bubble mailers Trays Cartons Paperboard boxes and other paperboard packaging Bubble wrap Gift packaging What Are the Functions of Secondary Packaging? Secondary
packaging’s primary function is to provide additional protection for the primary packaging. It also allows retailers to display products more effectively for consumers to buy while serving as another place for brand messaging to be communicated to customers. Secondary Packaging Solutions: Factors to Consider When considering the best materials
for secondary packaging, here are some factors to consider: Printing: Is the material easy to print on to add marketing material and important information to the consumers? Durability: Will the material be durable when shipped or handled repeatedly in a retail environment? Moisture Resistance: Does the material need to resist moisture?
Environmental Impact: Can you choose an environmentally-friendly material for this layer of your packaging? Tertiary Packaging: Ensuring Safe Transportation and Handling Most products in today’s retail environment have to be shipped at some point in time, and tertiary packaging provides protection of the products for safe shipping and handling.
What Is Tertiary Packaging? Tertiary packaging includes shipping containers, transit packaging, and boxes used to ship products to retailers or consumers. It is durable and designed to group multiple items into one load for transport. This packaging is usually discarded before a product is shown to a customer unless the product ships directly to the
customer. What Is Tertiary Packaging? Tertiary packaging includes shipping containers, transit packaging, and boxes used to ship products to retailers or consumers. It is durable and designed to group multiple items into one load for transport. This packaging is usually discarded before a product is shown to a customer unless the product ships
directly to the customer. Tertiary Packaging Examples Anything used in shipping is considered tertiary packaging. Some common packaging materials that are used in tertiary packaging include: Corrugated cardboard boxes Rigid boxes Wood pallets Stretch film and shrink film Shipping and transit containers What Are the Functions of Tertiary
Packaging? The primary function of tertiary packaging is holding products during shipping. It provides additional protection of the product by encasing the secondary and primary packaging in the transit process. Tertiary Packaging Best Practices for Efficiency The primary materials for tertiary packaging are wood, plastic, and cardboard. There are
many factors to consider to help reduce your shipping cost, but the following considerations are a good place to start: Weight considerations: Since most shipping involves weighing the product, considering the weight of the packaging will help make the process more affordable. Ease of Use: Tertiary packaging needs to be simple to put together, fill,
and close for efficient shipping operations. Eco-Friendly Materials: Using recyclable materials, like paper-based materials or plant-based materials, allows your brand to lessen your carbon footprint. Choose recycled, natural materials, such as paper pulp, over plastic fill whenever it fits your needs. Right-Sized Packaging: Choose tertiary packaging
that is properly sized for the products it contains to reduce weight and waste. Remember that this type of packaging comes in all different shapes to properly hold your item. Determining the Best Packaging Choice Choosing the right packaging for your products is not always easy to do. So many factors, from legal requirements to branding concepts,
influence this decision. There are three main types of packaging: primary, secondary, and tertiary, each with its own set of considerations. To determine the most suitable packaging choice, you’ll want to carefully evaluate these factors: Consider the size and weight of your product. Choose a packaging option that will safely house the product while
adding the least amount of weight to it as possible. Consider the environment where the product will be stored or used, and make sure the packaging will keep the product protected. If you have a high moisture environment, for instance, you will want plastic or glass, not cardboard, to protect the product. Consider branding opportunities. Do you
need a custom-designed package? Does the need to print on the bottle seem important to you? These questions will all impact the material you choose. Consider the product. What risks are present that would harm the integrity of your product? Choose packaging that will protect against this risk. Consider consumer needs. Does the consumer need a
particular type of product packaging, like accessible containers that are easy to open or eco-friendly materials? These considerations will help you choose the right option. Consider shipping choices. How will you ship your product? Will the packaging hold up under this type of shipping, or do you need something more durable? Consider your budget.
Packaging can come in a wide range of prices, so choose a packaging material that fits your budget while meeting your other needs. All of these considerations show the important role that packaging plays in both branding and protecting your product for the consumer. In the fast-moving consumer goods market, you can’t afford to make a mistake
when choosing packaging. Leave Your Important Packaging Decisions up to the Experts! With so many considerations to make when choosing the right packaging materials for your product and its direct impact on the quality of your product, as well as your customer’s view of your brand, this isn’t a decision to take lightly. Working with a team that
understands packaging and all of its options is important. At Paramount Global, we offer complete packaging and supply chain solutions. From providing the best packaging solutions to optimize your budget and goals to creating custom packaging designs that perfectly fit your product and brand identity, our team is here to help you make these
important packaging decisions. Contact us today to learn more about our custom packaging options. Packaging is one of the most crucial aspects of product delivery. It involves a series of protective measures that safeguard the product from damage during the transit between manufacturing and final delivery. When it comes to packaging, businesses
must consider various factors, such as product size, shape, nature, and shipping method. There are three types of packaging: primary, secondary, and tertiary. Each type serves a unique purpose in ensuring the product’s safety and delivery. Keep reading to learn about all three types of packaging and their significance to your products and business.
Primary packaging refers to the first layer of packaging that directly houses the product. For most products, this is the first thing that customers see on retail shelves. It involves packaging the product inside containers, clamshells, or any other material that can protect the product from tampering or damage. Primary packaging also acts as a branding
platform for the product and helps differentiate it from its competitors. You can design luxury packaging boxes, for example, to be visually appealing and convey a sense of luxury and quality, which can help create a positive brand perception. The protective layer of packaging that encloses the primary packaging, such as boxes, cartons, and shrink
wraps, refers to secondary packaging. The main purpose of this packaging is to provide an additional layer of protection, helping to prevent damage during transit and make it easier for shipping and handling. Secondary packaging plays a vital role in ensuring a product arrives at its destination in pristine condition. Shrink wrap, for example, can help
to keep the primary packaging secure and prevent it from moving around or shifting during transport. Tertiary packaging refers to the large boxes, pallets, or containers used to group and transport secondary packaging. This type of packaging plays a crucial role in streamlining the logistics of the supply chain. It helps to make shipping and handling
much more efficient by allowing the transportation of multiple boxes as a single unit. Businesses can reduce their transportation costs and carbon footprint by minimizing the total number of shipments. You must ensure that your tertiary packaging can handle the weight and size of your secondary packaging while providing a smooth, efficient, and
economical supply chain operation. Shipping containers, for example, are designed to withstand the rigors of long-distance shipping and protect the products inside from damage and environmental factors. In conclusion, primary, secondary, and tertiary packaging play important roles in the packaging industry, with each serving a specific function in
the product supply chain. Effective packaging protects the product, facilitates efficient handling and transportation, and communicates the brand message. Businesses should carefully consider their packaging needs and invest in quality materials that meet their unique requirements. The packaging industry is constantly evolving, and businesses must
stay up to date with the latest trends and innovations to remain competitive. Packaging, in its simplest form, serves as a protective layer for products. However, it goes beyond just protection. It also plays crucial roles in product handling, storage, transportation, and marketing. Understanding the basics involve recognizing three major types -
primary, secondary, and tertiary packaging. Primary packaging is what directly encases the product, designed for the end consumer. It plays a pivotal role in product presentation and usability. Secondary packaging, on the other hand, is additional packaging that protects or consolidates the primary packages. It often communicates brand and
product information and is an essential tool in retail settings. Tertiary packaging, also known as transport or bulk packaging, is used to facilitate the handling and transportation of a series of sales units or secondary packages. It ensures the product’s protection during its transit and storage. By understanding each packaging type’s role, businesses
can make informed decisions on their product packaging needs. Delving into Primary Packaging Primary packaging is the first layer of packaging in which the product is directly enclosed. This layer comes into immediate contact with the product and is often the package that consumers handle when using the product. Primary packaging is
particularly crucial in the food, pharmaceutical, and cosmetic sectors where maintaining product integrity and safety is paramount. Examples of primary packaging are numerous, ranging from the plastic wrap around a loaf of bread, the bottle containing a soft drink, the lipstick tube, or the blister pack for a set of pills. Each of these packaging
examples is designed to protect the product from external factors like moisture, light, and bacteria, while also providing a means for consumers to use the product effectively. The importance of primary packaging lies in its direct interaction with the consumer. It serves as the first point of contact with your target audience. An effective packaging
design must contain information that is useful to the consumer, displayed in a manner consistent with your brand’s identity. This includes elements like product information, instructions for use, and branding. Exploring Secondary Packaging Secondary packaging is the layer of packaging that encloses the primary packaging, offering added protection
and often serving as the retail display unit. This type of packaging is often used to contain multiple primary packages, allowing retailers and customers to conveniently purchase or transport them. Secondary packaging is commonly used when multiple primary packaged items need to be grouped together. Examples of secondary packaging include
cereal boxes that hold bagged cereal, a cardboard box containing multiple canned goods, or a display box that houses individual candy bars. The packaging is designed to keep primary packaged products together, providing added protection during transit and making it easier for retailers to display. Secondary packaging also plays a crucial role in
brand promotion and customer attraction. Retailers often use the secondary packaging for display purposes, making it an essential part of the marketing mix. The packaging should be attractive, informative, and creative in order to stand out on store shelves. The packaging should also convey useful product information that helps the customer to
make an informed shopping decision. Lastly, secondary packaging is crucial in ensuring product safety. It serves as an additional protective layer that helps prevent damage, contamination, or product tampering. It is particularly critical for delicate or fragile products, or those with stringent safety requirements. Thus, secondary packaging serves a
dual purpose: it safeguards the product and its primary packaging, and it serves as a valuable marketing tool. Unveiling Tertiary Packaging Tertiary packaging, often overlooked but equally essential, serves as the final layer that safeguards products during transportation and storage. This type of packaging is designed to protect large quantities of
products, ensuring they remain intact while being transported from the manufacturer to warehouses, retail outlets, or distribution centers. A typical example of tertiary packaging is the corrugated plastic boxes used to contain multiple units of a product. These items are utilized for their durability and ability to withstand long-distance shipping and
handling. The importance of tertiary packaging is most apparent in logistics and bulk transportation. It is responsible for ensuring that large quantities of products arrive at their destination in the same condition they left the manufacturer. Thus, it plays a crucial role in preventing damage and loss, significantly impacting a company’s bottom line.
Additionally, tertiary packaging also aids in efficient storage. By grouping products together, it allows for easier inventory management and space utilization in warehouses. This boosts productivity and helps to minimize wasted storage space. The Interrelation of Primary, Secondary, and Tertiary Packaging Understanding how primary, secondary,
and tertiary packaging interconnect is integral in optimizing product safety, visibility, and transportation. Each level of packaging serves a distinct purpose, but they all function symbiotically to protect the product at different stages of its lifecycle. Primary packaging directly houses the product, providing the first line of defense against potential
damages. It is designed to safeguard the product while enhancing its aesthetic appeal, which is crucial for consumer interaction and brand recognition. Secondary packaging, on the other hand, encases the primary packaging, offering an additional layer of protection. It also serves retail and marketing purposes, prompting customers to purchase the
product. This layer often contains branding, nutritional information, instructions, and other relevant details that help consumers make informed purchasing decisions. Tertiary packaging, the outermost layer, is designed for bulk handling, storage, and transportation. It ensures that both primary and secondary packaged products are securely bundled
together for logistical purposes, minimizing damages during transit and facilitating efficient handling and storage. The coordination among these three packaging levels is vital for product preservation, optimal shelf presentation, and efficient logistics. An imbalance or neglect of one level could compromise the effectiveness of the entire packaging
process. Thus, it’s critical to give due attention to each packaging tier, ensuring they all function harmoniously to deliver the product in the best possible condition. Choosing the Right Packaging for Your Product Selecting the appropriate packaging for your product is fundamental to its safety, marketability, and transportation efficiency. It is not a
decision to be taken lightly, as the packaging can greatly influence a product’s overall success. Therefore, a number of factors must be carefully considered to ensure the packaging type aligns with the product’s requirements and the company’s objectives. Firstly, the product’s nature and characteristics should guide the packaging choice. Fragile
items require more protective packaging, while perishable goods may need packaging with temperature control features. Similarly, the size and weight of the product are also crucial considerations. Secondly, regulatory requirements and standards in your industry should shape your packaging decisions. Every industry has its unique requirements, so
staying up-to-date on prevailing standards and guidelines is essential. Thirdly, consider the packaging’s impact on your product’s visibility and presentation. For instance, primary packaging often acts as a marketing tool, so it should reflect your brand’s identity and appeal to your target audience. Lastly, consider the logistics and transportation of
your product. The right packaging should facilitate easy handling, storage, and transportation, reducing overall logistical costs. For instance, tertiary packaging, such as crates or pallets, is crucial for bulk transportation and can significantly influence transportation efficiency. Remember, the ultimate aim is to choose a packaging type that preserves
the product’s integrity, upholds regulatory standards, enhances product visibility, and promotes efficient transportation and storage. Case Study: Successful Packaging Strategies In the realm of packaging, real-world examples can be enlightening. Let’s take the case of a global beverage company. This company uses primary packaging in the form of
glass bottles, which hold the actual drink. The label on the bottle, carrying the brand name and other product details, serves to attract and inform consumers. For their secondary packaging, they utilize cardboard six-pack holders. Not only does this provide additional protection to the glass bottles, but it also offers convenience for customers carrying
multiple bottles. Additionally, the holders carry branding and product information, boosting the company’s marketing efforts. Tertiary packaging comes into play when these six-packs need to be transported from the factory to retail outlets. They are packed in large, sturdy cardboard boxes and wrapped with plastic for added security during transit.
This level of packaging ensures the safe and efficient transportation of the products, minimizing the risk of damage. Through this strategic use of all three levels of packaging, the beverage company has been able to successfully protect their product, enhance consumer experience, and streamline their logistics. This case clearly demonstrates how
primary, secondary, and tertiary packaging can work together effectively when properly coordinated. Packaging Solutions with Universal Package Universal Package is a dedicated provider of comprehensive packaging solutions tailored to meet specific industry needs. Leveraging extensive experience and cutting-edge technology, we offer an array of
services ranging from primary and secondary packaging material production to intricate tertiary packaging designs. Our team is committed to delivering quality and innovation at each packaging level. We offer a wide selection of materials including plastic, metal, and paper for primary packaging purposes. Whether you’re a manufacturer or a trade
show exhibitor, Universal Package can help you make an informed decision about your packaging needs. We offer consulting services that guide you through the process of selecting the appropriate packaging type for your product, considering factors such as product safety, transportation efficiency, and retail display requirements. In addition,
Universal Package stays abreast of the latest trends and regulations in the packaging industry. We continuously innovate our services to meet evolving market demands and ensure our clients stay ahead of the competition. Trust in Universal Package to provide reliable, high-quality packaging solutions for your business. Conclusion As we’ve
uncovered, understanding the variances between primary, secondary, and tertiary packaging is key to ensuring product safety, optimizing transportation, and enhancing consumer interaction. Selecting the right packaging type can significantly contribute to your product’s success, from the warehouse to the retailer’s shelf. At Universal Package, we
understand how crucial this decision is, and we’'re committed to helping you navigate this complex landscape. Our extensive range of packaging products and services cater to every level of packaging needs, providing both standard and custom solutions that ensure durability and safety. So, when considering your next packaging solution, remember:
the right choice can make all the difference. Let’s choose wisely together. Reach out to us at Universal Package, and let us guide you in exploring all types of packaging that best suit your product’s needs. We’re ready to assist with our expertise, innovative solutions, and dedicated services You might not think much about the product packages that
arrive on your doorstep. But did you know that product packaging has different levels? Known as primary, secondary and tertiary packaging, each package has its place and its purpose. In this article, we’'re going to reveal the differences between each type of packaging, when each one is used, why they matter and how to find a professional
packaging company to help ensure your product packaging is designed right every step of the way. Let’s take a closer look. Primary Packaging Primary packaging is the packaging that comes in direct contact with the product itself. A cereal box wouldn’t be considered primary packaging, but the bag inside the box would, since it’s the part that
actually holds the contents of the box. If all cereals were contained in the box alone (without the bag), they’d be much more susceptible to going stale or being affected by moisture or light, which could degrade their taste, texture and consistency. The main job of primary packaging is to protect and preserve the product inside. In this example, bags
are rather clunky and liable to slip out of your hands. Plus, they don’t exactly fit neatly in a cupboard. It’s harder to print information about the product on them, and thus we have the bag inside the box — to keep the product fresh and outside of light, moisture and other elements that could affect it. Primary packaging is often referred to as retail
packaging, although this term is sometimes used to describe secondary packaging as well. Using our cereal example above, primary packaging doesn’t just reference the bag that the cereal comes in, but the box that the bag is stored in, as well. As you’ll know if you’ve ever been down the cereal aisle in the grocery store, the brightly-colored boxes
with deeply-textured images of cereal are designed to attract your eye and your attention. In terms of what’s considered primary packaging, you can think of it as the answer to a simple question — is this the packaging that the product is normally bought in? If so, then that would be considered its primary packaging. As another example, carbonated
drinks are kept in a can — the can would be considered the primary packaging because it’s how the product is delivered to the consumer. Secondary Packaging Secondary packaging is generally used to group a certain amount of products together into a cohesive unit that’s easy to identify. The SKU, or Stock Keeping Unit, makes it easy for vendors
to identify the movement of stock as well as inventory. Secondary packaging makes it possible to group products so that they can be more easily tracked. Smaller shipments of products are often shipped using secondary packaging. The packaging itself can be made up of several individual pieces including: The box itself Interior padding Product
separators Reinforcement to prevent crushing or denting the box And so on For most people, secondary packaging is what comes to mind when they think about packaging. Everything from the branded ecommerce packaging that you receive in the mail to the customized boxes that line the shelves at your local retail store are part of the secondary
packaging level. The individual pieces of secondary packaging can be further customized, in order to make the product more visible and easily found in a warehouse or retail store. Referring back to our cereal example, the secondary packaging would be the box that contains multiple custom boxes of cereal for storage in a warehouse before it goes
onto retail shelves. Another example would be a “fridge pack” for the carbonated drinks, which is what is used to store several of the cans together and offer another layer of protection. Sometimes, primary and secondary packaging can overlap. For example, retail stores often receive shipments of a newly-released movie in a box that doubles as a
display stand. The box serves as secondary packaging to protect the item, but it also serves as retail packaging to catch the consumer’s eye, even though the DVD case itself is how the movie is delivered to the consumer. Consumers will often see and interact with secondary packaging, particularly if it follows the two-in-one shipping and marketing
option like the aforementioned DVDs or carbonated drinks. If you plan on using your product packaging similarly, it makes sense to consider how your product packaging design can leave a memorable impression on your customers. Tertiary Packaging Tertiary packaging is often known as bulk packaging or transit packaging. It’s used to transport
larger numbers of goods safely and securely to their destination. Imagine several boxes full of cereal boxes arriving on pallets to distribution centers. This kind of packaging makes it easy to handle, store and ship goods as single, self-contained units. Oftentimes, tertiary packaging consists of several cardboard boxes huddled together with stretch-
wrap to prevent the packaging from being jostled and bumped around in transit. Consumers generally don’t see tertiary packaging, since it’s often used just to add another layer of protection to the secondary packaging and also to group larger shipments together for storage and easy retrieval of SKUs. Why Do Packaging Levels Matter? Whether
items are being shipped in a large group or you're grouping together similar products for retail display, or individual items for customer consumption or use — custom packaging at every stage is important. On the tertiary packaging level, consumers may not see it, but that doesn’t mean you should pay any less attention to it. At every level of your
packaging, whether consumer-facing or not, there’s strategy involved. Keeping your product (especially if there’s a large number of them) safe during shipping and fulfillment is just as important as catching the consumer’s eye on a retail shelf. Of course, it’s also understandable that you want to save money while protecting your product. The good
news is that working with a knowledgeable, experienced packaging company is what often makes the difference between your goods arriving safe and sound and presenting itself as the customer’s best option, versus arriving broken, dented, crushed, torn or worse. Help is Here for Every Level of Your Custom Packaging Journey Fortunately, Refine
Packaging is here to help. With our extensive knowledge and expertise in all things product packaging and printing, we’re able to help you stay on budget while exploring amazing options that will highlight and position your product as the consumer’s very best option from among all of your competitors. From secure tertiary packaging that keeps
your items secure from the warehouse or distribution center to store shelves, to secondary packaging that highlights your brand while making it easy for consumers to access the product itself, to primary packaging that puts the spotlight squarely on your product, putting it head and shoulders above the rest — you can count on Refine Packaging to
provide you with consulting and fulfillment services at every step of the process. Even if you don’t yet have a vision for your brand and you need input on how to properly communicate it to consumers, our staff of talented graphic artists can help guide you every step of the way. Spanning many different disciplines and backgrounds, we have the skills
to take your vision and transform it into a beautiful product design. Effortlessly communicate your brand and promote your product’s unique style. It’s possible not only with the graphics and packaging design themselves, but also with the materials used in your packaging. Eco-friendly and environmentally-conscious, rustic and primitive, elegant and
modern, sophisticated and luxurious. No matter what type of impression you want to convey, Refine Packaging is able to bring it to life. You’ve worked hard to create an incredible product. Contact us today for a free, no obligation quote on your product packaging and let our exceptional team of packaging and printing professionals help design
packaging that reinforces everything you want users to know about your product and its superb performance and style. You might not think much about the product packages that arrive on your doorstep. But did you know that product packaging has different levels? Known as primary, secondary and tertiary packaging, each package has its place
and its purpose. In this article, we’re going to reveal the differences between each type of packaging, when each one is used, why they matter and how to find a professional packaging company to help ensure your product packaging is designed right every step of the way. Let’s take a closer look. Primary Packaging Primary packaging is the
packaging that comes in direct contact with the product itself. A cereal box wouldn’t be considered primary packaging, but the bag inside the box would, since it’s the part that actually holds the contents of the box. If all cereals were contained in the box alone (without the bag), they’d be much more susceptible to going stale or being affected by
moisture or light, which could degrade their taste, texture and consistency. The main job of primary packaging is to protect and preserve the product inside. In this example, bags are rather clunky and liable to slip out of your hands. Plus, they don’t exactly fit neatly in a cupboard. It’s harder to print information about the product on them, and thus
we have the bag inside the box — to keep the product fresh and outside of light, moisture and other elements that could affect it. Primary packaging is often referred to as retail packaging, although this term is sometimes used to describe secondary packaging as well. Using our cereal example above, primary packaging doesn’t just reference the bag
that the cereal comes in, but the box that the bag is stored in, as well. As you’ll know if you’ve ever been down the cereal aisle in the grocery store, the brightly-colored boxes with deeply-textured images of cereal are designed to attract your eye and your attention. In terms of what’s considered primary packaging, you can think of it as the answer to
a simple question — is this the packaging that the product is normally bought in? If so, then that would be considered its primary packaging. As another example, carbonated drinks are kept in a can — the can would be considered the primary packaging because it’s how the product is delivered to the consumer. Secondary Packaging Secondary
packaging is generally used to group a certain amount of products together into a cohesive unit that’s easy to identify. The SKU, or Stock Keeping Unit, makes it easy for vendors to identify the movement of stock as well as inventory. Secondary packaging makes it possible to group products so that they can be more easily tracked. Smaller shipments
of products are often shipped using secondary packaging. The packaging itself can be made up of several individual pieces including: The box itself Interior padding Product separators Reinforcement to prevent crushing or denting the box And so on For most people, secondary packaging is what comes to mind when they think about packaging.
Everything from the branded ecommerce packaging that you receive in the mail to the customized boxes that line the shelves at your local retail store are part of the secondary packaging level. The individual pieces of secondary packaging can be further customized, in order to make the product more visible and easily found in a warehouse or retail
store. Referring back to our cereal example, the secondary packaging would be the box that contains multiple custom boxes of cereal for storage in a warehouse before it goes onto retail shelves. Another example would be a “fridge pack” for the carbonated drinks, which is what is used to store several of the cans together and offer another layer of
protection. Sometimes, primary and secondary packaging can overlap. For example, retail stores often receive shipments of a newly-released movie in a box that doubles as a display stand. The box serves as secondary packaging to protect the item, but it also serves as retail packaging to catch the consumer’s eye, even though the DVD case itself is
how the movie is delivered to the consumer. Consumers will often see and interact with secondary packaging, particularly if it follows the two-in-one shipping and marketing option like the aforementioned DVDs or carbonated drinks. If you plan on using your product packaging similarly, it makes sense to consider how your product packaging design
can leave a memorable impression on your customers. Tertiary Packaging Tertiary packaging is often known as bulk packaging or transit packaging. It’s used to transport larger numbers of goods safely and securely to their destination. Imagine several boxes full of cereal boxes arriving on pallets to distribution centers. This kind of packaging makes
it easy to handle, store and ship goods as single, self-contained units. Oftentimes, tertiary packaging consists of several cardboard boxes huddled together with stretch-wrap to prevent the packaging from being jostled and bumped around in transit. Consumers generally don’t see tertiary packaging, since it’s often used just to add another layer of
protection to the secondary packaging and also to group larger shipments together for storage and easy retrieval of SKUs. Why Do Packaging Levels Matter? Whether items are being shipped in a large group or you’re grouping together similar products for retail display, or individual items for customer consumption or use — custom packaging at
every stage is important. On the tertiary packaging level, consumers may not see it, but that doesn’t mean you should pay any less attention to it. At every level of your packaging, whether consumer-facing or not, there’s strategy involved. Keeping your product (especially if there’s a large number of them) safe during shipping and fulfillment is just
as important as catching the consumer’s eye on a retail shelf. Of course, it’s also understandable that you want to save money while protecting your product. The good news is that working with a knowledgeable, experienced packaging company is what often makes the difference between your goods arriving safe and sound and presenting itself as
the customer’s best option, versus arriving broken, dented, crushed, torn or worse. Help is Here for Every Level of Your Custom Packaging Journey Fortunately, Refine Packaging is here to help. With our extensive knowledge and expertise in all things product packaging and printing, we’re able to help you stay on budget while exploring amazing
options that will highlight and position your product as the consumer’s very best option from among all of your competitors. From secure tertiary packaging that keeps your items secure from the warehouse or distribution center to store shelves, to secondary packaging that highlights your brand while making it easy for consumers to access the
product itself, to primary packaging that puts the spotlight squarely on your product, putting it head and shoulders above the rest — you can count on Refine Packaging to provide you with consulting and fulfillment services at every step of the process. Even if you don’t yet have a vision for your brand and you need input on how to properly
communicate it to consumers, our staff of talented graphic artists can help guide you every step of the way. Spanning many different disciplines and backgrounds, we have the skills to take your vision and transform it into a beautiful product design. Effortlessly communicate your brand and promote your product’s unique style. It’s possible not only
with the graphics and packaging design themselves, but also with the materials used in your packaging. Eco-friendly and environmentally-conscious, rustic and primitive, elegant and modern, sophisticated and luxurious. No matter what type of impression you want to convey, Refine Packaging is able to bring it to life. You’'ve worked hard to create an
incredible product. Contact us today for a free, no obligation quote on your product packaging and let our exceptional team of packaging and printing professionals help design packaging that reinforces everything you want users to know about your product and its superb performance and style. You might not think much about the product packages
that arrive on your doorstep. But did you know that product packaging has different levels? Known as primary, secondary and tertiary packaging, each package has its place and its purpose. In this article, we’'re going to reveal the differences between each type of packaging, when each one is used, why they matter and how to find a professional
packaging company to help ensure your product packaging is designed right every step of the way. Let’s take a closer look. Primary Packaging Primary packaging is the packaging that comes in direct contact with the product itself. A cereal box wouldn’t be considered primary packaging, but the bag inside the box would, since it’s the part that
actually holds the contents of the box. If all cereals were contained in the box alone (without the bag), they’d be much more susceptible to going stale or being affected by moisture or light, which could degrade their taste, texture and consistency. The main job of primary packaging is to protect and preserve the product inside. In this example, bags
are rather clunky and liable to slip out of your hands. Plus, they don’t exactly fit neatly in a cupboard. It’s harder to print information about the product on them, and thus we have the bag inside the box — to keep the product fresh and outside of light, moisture and other elements that could affect it. Primary packaging is often referred to as retail
packaging, although this term is sometimes used to describe secondary packaging as well. Using our cereal example above, primary packaging doesn’t just reference the bag that the cereal comes in, but the box that the bag is stored in, as well. As you’ll know if you’ve ever been down the cereal aisle in the grocery store, the brightly-colored boxes
with deeply-textured images of cereal are designed to attract your eye and your attention. In terms of what’s considered primary packaging, you can think of it as the answer to a simple question — is this the packaging that the product is normally bought in? If so, then that would be considered its primary packaging. As another example, carbonated
drinks are kept in a can — the can would be considered the primary packaging because it’s how the product is delivered to the consumer. Secondary Packaging Secondary packaging is generally used to group a certain amount of products together into a cohesive unit that’s easy to identify. The SKU, or Stock Keeping Unit, makes it easy for vendors
to identify the movement of stock as well as inventory. Secondary packaging makes it possible to group products so that they can be more easily tracked. Smaller shipments of products are often shipped using secondary packaging. The packaging itself can be made up of several individual pieces including: The box itself Interior padding Product
separators Reinforcement to prevent crushing or denting the box And so on For most people, secondary packaging is what comes to mind when they think about packaging. Everything from the branded ecommerce packaging that you receive in the mail to the customized boxes that line the shelves at your local retail store are part of the secondary
packaging level. The individual pieces of secondary packaging can be further customized, in order to make the product more visible and easily found in a warehouse or retail store. Referring back to our cereal example, the secondary packaging would be the box that contains multiple custom boxes of cereal for storage in a warehouse before it goes
onto retail shelves. Another example would be a “fridge pack” for the carbonated drinks, which is what is used to store several of the cans together and offer another layer of protection. Sometimes, primary and secondary packaging can overlap. For example, retail stores often receive shipments of a newly-released movie in a box that doubles as a
display stand. The box serves as secondary packaging to protect the item, but it also serves as retail packaging to catch the consumer’s eye, even though the DVD case itself is how the movie is delivered to the consumer. Consumers will often see and interact with secondary packaging, particularly if it follows the two-in-one shipping and marketing
option like the aforementioned DVDs or carbonated drinks. If you plan on using your product packaging similarly, it makes sense to consider how your product packaging design can leave a memorable impression on your customers. Tertiary Packaging Tertiary packaging is often known as bulk packaging or transit packaging. It’s used to transport
larger numbers of goods safely and securely to their destination. Imagine several boxes full of cereal boxes arriving on pallets to distribution centers. This kind of packaging makes it easy to handle, store and ship goods as single, self-contained units. Oftentimes, tertiary packaging consists of several cardboard boxes huddled together with stretch-
wrap to prevent the packaging from being jostled and bumped around in transit. Consumers generally don’t see tertiary packaging, since it’s often used just to add another layer of protection to the secondary packaging and also to group larger shipments together for storage and easy retrieval of SKUs. Why Do Packaging Levels Matter? Whether
items are being shipped in a large group or you're grouping together similar products for retail display, or individual items for customer consumption or use — custom packaging at every stage is important. On the tertiary packaging level, consumers may not see it, but that doesn’t mean you should pay any less attention to it. At every level of your
packaging, whether consumer-facing or not, there’s strategy involved. Keeping your product (especially if there’s a large number of them) safe during shipping and fulfillment is just as important as catching the consumer’s eye on a retail shelf. Of course, it’s also understandable that you want to save money while protecting your product. The good
news is that working with a knowledgeable, experienced packaging company is what often makes the difference between your goods arriving safe and sound and presenting itself as the customer’s best option, versus arriving broken, dented, crushed, torn or worse. Help is Here for Every Level of Your Custom Packaging Journey Fortunately, Refine
Packaging is here to help. With our extensive knowledge and expertise in all things product packaging and printing, we’re able to help you stay on budget while exploring amazing options that will highlight and position your product as the consumer’s very best option from among all of your competitors. From secure tertiary packaging that keeps
your items secure from the warehouse or distribution center to store shelves, to secondary packaging that highlights your brand while making it easy for consumers to access the product itself, to primary packaging that puts the spotlight squarely on your product, putting it head and shoulders above the rest — you can count on Refine Packaging to
provide you with consulting and fulfillment services at every step of the process. Even if you don’t yet have a vision for your brand and you need input on how to properly communicate it to consumers, our staff of talented graphic artists can help guide you every step of the way. Spanning many different disciplines and backgrounds, we have the skills
to take your vision and transform it into a beautiful product design. Effortlessly communicate your brand and promote your product’s unique style. It’s possible not only with the graphics and packaging design themselves, but also with the materials used in your packaging. Eco-friendly and environmentally-conscious, rustic and primitive, elegant and
modern, sophisticated and luxurious. No matter what type of impression you want to convey, Refine Packaging is able to bring it to life. You’ve worked hard to create an incredible product. Contact us today for a free, no obligation quote on your product packaging and let our exceptional team of packaging and printing professionals help design
packaging that reinforces everything you want users to know about your product and its superb performance and style. You might not think much about the product packages that arrive on your doorstep. But did you know that product packaging has different levels? Known as primary, secondary and tertiary packaging, each package has its place
and its purpose. In this article, we’re going to reveal the differences between each type of packaging, when each one is used, why they matter and how to find a professional packaging company to help ensure your product packaging is designed right every step of the way. Let’s take a closer look. Primary Packaging Primary packaging is the
packaging that comes in direct contact with the product itself. A cereal box wouldn’t be considered primary packaging, but the bag inside the box would, since it’s the part that actually holds the contents of the box. If all cereals were contained in the box alone (without the bag), they’d be much more susceptible to going stale or being affected by
moisture or light, which could degrade their taste, texture and consistency. The main job of primary packaging is to protect and preserve the product inside. In this example, bags are rather clunky and liable to slip out of your hands. Plus, they don’t exactly fit neatly in a cupboard. It’s harder to print information about the product on them, and thus
we have the bag inside the box — to keep the product fresh and outside of light, moisture and other elements that could affect it. Primary packaging is often referred to as retail packaging, although this term is sometimes used to describe secondary packaging as well. Using our cereal example above, primary packaging doesn’t just reference the bag
that the cereal comes in, but the box that the bag is stored in, as well. As you’ll know if you’ve ever been down the cereal aisle in the grocery store, the brightly-colored boxes with deeply-textured images of cereal are designed to attract your eye and your attention. In terms of what’s considered primary packaging, you can think of it as the answer to
a simple question — is this the packaging that the product is normally bought in? If so, then that would be considered its primary packaging. As another example, carbonated drinks are kept in a can — the can would be considered the primary packaging because it’s how the product is delivered to the consumer. Secondary Packaging Secondary
packaging is generally used to group a certain amount of products together into a cohesive unit that’s easy to identify. The SKU, or Stock Keeping Unit, makes it easy for vendors to identify the movement of stock as well as inventory. Secondary packaging makes it possible to group products so that they can be more easily tracked. Smaller shipments
of products are often shipped using secondary packaging. The packaging itself can be made up of several individual pieces including: The box itself Interior padding Product separators Reinforcement to prevent crushing or denting the box And so on For most people, secondary packaging is what comes to mind when they think about packaging.
Everything from the branded ecommerce packaging that you receive in the mail to the customized boxes that line the shelves at your local retail store are part of the secondary packaging level. The individual pieces of secondary packaging can be further customized, in order to make the product more visible and easily found in a warehouse or retail
store. Referring back to our cereal example, the secondary packaging would be the box that contains multiple custom boxes of cereal for storage in a warehouse before it goes onto retail shelves. Another example would be a “fridge pack” for the carbonated drinks, which is what is used to store several of the cans together and offer another layer of
protection. Sometimes, primary and secondary packaging can overlap. For example, retail stores often receive shipments of a newly-released movie in a box that doubles as a display stand. The box serves as secondary packaging to protect the item, but it also serves as retail packaging to catch the consumer’s eye, even though the DVD case itself is
how the movie is delivered to the consumer. Consumers will often see and interact with secondary packaging, particularly if it follows the two-in-one shipping and marketing option like the aforementioned DVDs or carbonated drinks. If you plan on using your product packaging similarly, it makes sense to consider how your product packaging design
can leave a memorable impression on your customers. Tertiary Packaging Tertiary packaging is often known as bulk packaging or transit packaging. It’s used to transport larger numbers of goods safely and securely to their destination. Imagine several boxes full of cereal boxes arriving on pallets to distribution centers. This kind of packaging makes
it easy to handle, store and ship goods as single, self-contained units. Oftentimes, tertiary packaging consists of several cardboard boxes huddled together with stretch-wrap to prevent the packaging from being jostled and bumped around in transit. Consumers generally don’t see tertiary packaging, since it’s often used just to add another layer of
protection to the secondary packaging and also to group larger shipments together for storage and easy retrieval of SKUs. Why Do Packaging Levels Matter? Whether items are being shipped in a large group or you’re grouping together similar products for retail display, or individual items for customer consumption or use — custom packaging at
every stage is important. On the tertiary packaging level, consumers may not see it, but that doesn’t mean you should pay any less attention to it. At every level of your packaging, whether consumer-facing or not, there’s strategy involved. Keeping your product (especially if there’s a large number of them) safe during shipping and fulfillment is just
as important as catching the consumer’s eye on a retail shelf. Of course, it’s also understandable that you want to save money while protecting your product. The good news is that working with a knowledgeable, experienced packaging company is what often makes the difference between your goods arriving safe and sound and presenting itself as
the customer’s best option, versus arriving broken, dented, crushed, torn or worse. Help is Here for Every Level of Your Custom Packaging Journey Fortunately, Refine Packaging is here to help. With our extensive knowledge and expertise in all things product packaging and printing, we’re able to help you stay on budget while exploring amazing
options that will highlight and position your product as the consumer’s very best option from among all of your competitors. From secure tertiary packaging that keeps your items secure from the warehouse or distribution center to store shelves, to secondary packaging that highlights your brand while making it easy for consumers to access the
product itself, to primary packaging that puts the spotlight squarely on your product, putting it head and shoulders above the rest — you can count on Refine Packaging to provide you with consulting and fulfillment services at every step of the process. Even if you don’t yet have a vision for your brand and you need input on how to properly
communicate it to consumers, our staff of talented graphic artists can help guide you every step of the way. Spanning many different disciplines and backgrounds, we have the skills to take your vision and transform it into a beautiful product design. Effortlessly communicate your brand and promote your product’s unique style. It’s possible not only
with the graphics and packaging design themselves, but also with the materials used in your packaging. Eco-friendly and environmentally-conscious, rustic and primitive, elegant and modern, sophisticated and luxurious. No matter what type of impression you want to convey, Refine Packaging is able to bring it to life. You’'ve worked hard to create an
incredible product. Contact us today for a free, no obligation quote on your product packaging and let our exceptional team of packaging and printing professionals help design packaging that reinforces everything you want users to know about your product and its superb performance and style. You might not think much about the product packages
that arrive on your doorstep. But did you know that product packaging has different levels? Known as primary, secondary and tertiary packaging, each package has its place and its purpose. In this article, we’'re going to reveal the differences between each type of packaging, when each one is used, why they matter and how to find a professional
packaging company to help ensure your product packaging is designed right every step of the way. Let’s take a closer look. Primary Packaging Primary packaging is the packaging that comes in direct contact with the product itself. A cereal box wouldn’t be considered primary packaging, but the bag inside the box would, since it’s the part that
actually holds the contents of the box. If all cereals were contained in the box alone (without the bag), they’d be much more susceptible to going stale or being affected by moisture or light, which could degrade their taste, texture and consistency. The main job of primary packaging is to protect and preserve the product inside. In this example, bags
are rather clunky and liable to slip out of your hands. Plus, they don’t exactly fit neatly in a cupboard. It’s harder to print information about the product on them, and thus we have the bag inside the box — to keep the product fresh and outside of light, moisture and other elements that could affect it. Primary packaging is often referred to as retail
packaging, although this term is sometimes used to describe secondary packaging as well. Using our cereal example above, primary packaging doesn’t just reference the bag that the cereal comes in, but the box that the bag is stored in, as well. As you’ll know if you’ve ever been down the cereal aisle in the grocery store, the brightly-colored boxes
with deeply-textured images of cereal are designed to attract your eye and your attention. In terms of what’s considered primary packaging, you can think of it as the answer to a simple question — is this the packaging that the product is normally bought in? If so, then that would be considered its primary packaging. As another example, carbonated
drinks are kept in a can — the can would be considered the primary packaging because it’s how the product is delivered to the consumer. Secondary Packaging Secondary packaging is generally used to group a certain amount of products together into a cohesive unit that’s easy to identify. The SKU, or Stock Keeping Unit, makes it easy for vendors
to identify the movement of stock as well as inventory. Secondary packaging makes it possible to group products so that they can be more easily tracked. Smaller shipments of products are often shipped using secondary packaging. The packaging itself can be made up of several individual pieces including: The box itself Interior padding Product
separators Reinforcement to prevent crushing or denting the box And so on For most people, secondary packaging is what comes to mind when they think about packaging. Everything from the branded ecommerce packaging that you receive in the mail to the customized boxes that line the shelves at your local retail store are part of the secondary
packaging level. The individual pieces of secondary packaging can be further customized, in order to make the product more visible and easily found in a warehouse or retail store. Referring back to our cereal example, the secondary packaging would be the box that contains multiple custom boxes of cereal for storage in a warehouse before it goes
onto retail shelves. Another example would be a “fridge pack” for the carbonated drinks, which is what is used to store several of the cans together and offer another layer of protection. Sometimes, primary and secondary packaging can overlap. For example, retail stores often receive shipments of a newly-released movie in a box that doubles as a
display stand. The box serves as secondary packaging to protect the item, but it also serves as retail packaging to catch the consumer’s eye, even though the DVD case itself is how the movie is delivered to the consumer. Consumers will often see and interact with secondary packaging, particularly if it follows the two-in-one shipping and marketing
option like the aforementioned DVDs or carbonated drinks. If you plan on using your product packaging similarly, it makes sense to consider how your product packaging design can leave a memorable impression on your customers. Tertiary Packaging Tertiary packaging is often known as bulk packaging or transit packaging. It’s used to transport
larger numbers of goods safely and securely to their destination. Imagine several boxes full of cereal boxes arriving on pallets to distribution centers. This kind of packaging makes it easy to handle, store and ship goods as single, self-contained units. Oftentimes, tertiary packaging consists of several cardboard boxes huddled together with stretch-
wrap to prevent the packaging from being jostled and bumped around in transit. Consumers generally don’t see tertiary packaging, since it’s often used just to add another layer of protection to the secondary packaging and also to group larger shipments together for storage and easy retrieval of SKUs. Why Do Packaging Levels Matter? Whether
items are being shipped in a large group or you're grouping together similar products for retail display, or individual items for customer consumption or use — custom packaging at every stage is important. On the tertiary packaging level, consumers may not see it, but that doesn’t mean you should pay any less attention to it. At every level of your
packaging, whether consumer-facing or not, there’s strategy involved. Keeping your product (especially if there’s a large number of them) safe during shipping and fulfillment is just as important as catching the consumer’s eye on a retail shelf. Of course, it’s also understandable that you want to save money while protecting your product. The good
news is that working with a knowledgeable, experienced packaging company is what often makes the difference between your goods arriving safe and sound and presenting itself as the customer’s best option, versus arriving broken, dented, crushed, torn or worse. Help is Here for Every Level of Your Custom Packaging Journey Fortunately, Refine
Packaging is here to help. With our extensive knowledge and expertise in all things product packaging and printing, we’re able to help you stay on budget while exploring amazing options that will highlight and position your product as the consumer’s very best option from among all of your competitors. From secure tertiary packaging that keeps
your items secure from the warehouse or distribution center to store shelves, to secondary packaging that highlights your brand while making it easy for consumers to access the product itself, to primary packaging that puts the spotlight squarely on your product, putting it head and shoulders above the rest — you can count on Refine Packaging to
provide you with consulting and fulfillment services at every step of the process. Even if you don’t yet have a vision for your brand and you need input on how to properly communicate it to consumers, our staff of talented graphic artists can help guide you every step of the way. Spanning many different disciplines and backgrounds, we have the skills
to take your vision and transform it into a beautiful product design. Effortlessly communicate your brand and promote your product’s unique style. It’s possible not only with the graphics and packaging design themselves, but also with the materials used in your packaging. Eco-friendly and environmentally-conscious, rustic and primitive, elegant and
modern, sophisticated and luxurious. No matter what type of impression you want to convey, Refine Packaging is able to bring it to life. You’ve worked hard to create an incredible product. Contact us today for a free, no obligation quote on your product packaging and let our exceptional team of packaging and printing professionals help design
packaging that reinforces everything you want users to know about your product and its superb performance and style. You might not think much about the product packages that arrive on your doorstep. But did you know that product packaging has different levels? Known as primary, secondary and tertiary packaging, each package has its place
and its purpose. In this article, we're going to reveal the differences between each type of packaging, when each one is used, why they matter and how to find a professional packaging company to help ensure your product packaging is designed right every step of the way. Let’s take a closer look. Primary Packaging Primary packaging is the
packaging that comes in direct contact with the product itself. A cereal box wouldn’t be considered primary packaging, but the bag inside the box would, since it’s the part that actually holds the contents of the box. If all cereals were contained in the box alone (without the bag), they’d be much more susceptible to going stale or being affected by
moisture or light, which could degrade their taste, texture and consistency. The main job of primary packaging is to protect and preserve the product inside. In this example, bags are rather clunky and liable to slip out of your hands. Plus, they don’t exactly fit neatly in a cupboard. It’s harder to print information about the product on them, and thus
we have the bag inside the box — to keep the product fresh and outside of light, moisture and other elements that could affect it. Primary packaging is often referred to as retail packaging, although this term is sometimes used to describe secondary packaging as well. Using our cereal example above, primary packaging doesn’t just reference the bag



that the cereal comes in, but the box that the bag is stored in, as well. As you’ll know if you’ve ever been down the cereal aisle in the grocery store, the brightly-colored boxes with deeply-textured images of cereal are designed to attract your eye and your attention. In terms of what’s considered primary packaging, you can think of it as the answer to
a simple question — is this the packaging that the product is normally bought in? If so, then that would be considered its primary packaging. As another example, carbonated drinks are kept in a can — the can would be considered the primary packaging because it’s how the product is delivered to the consumer. Secondary Packaging Secondary
packaging is generally used to group a certain amount of products together into a cohesive unit that’s easy to identify. The SKU, or Stock Keeping Unit, makes it easy for vendors to identify the movement of stock as well as inventory. Secondary packaging makes it possible to group products so that they can be more easily tracked. Smaller shipments
of products are often shipped using secondary packaging. The packaging itself can be made up of several individual pieces including: The box itself Interior padding Product separators Reinforcement to prevent crushing or denting the box And so on For most people, secondary packaging is what comes to mind when they think about packaging.
Everything from the branded ecommerce packaging that you receive in the mail to the customized boxes that line the shelves at your local retail store are part of the secondary packaging level. The individual pieces of secondary packaging can be further customized, in order to make the product more visible and easily found in a warehouse or retail
store. Referring back to our cereal example, the secondary packaging would be the box that contains multiple custom boxes of cereal for storage in a warehouse before it goes onto retail shelves. Another example would be a “fridge pack” for the carbonated drinks, which is what is used to store several of the cans together and offer another layer of
protection. Sometimes, primary and secondary packaging can overlap. For example, retail stores often receive shipments of a newly-released movie in a box that doubles as a display stand. The box serves as secondary packaging to protect the item, but it also serves as retail packaging to catch the consumer’s eye, even though the DVD case itself is
how the movie is delivered to the consumer. Consumers will often see and interact with secondary packaging, particularly if it follows the two-in-one shipping and marketing option like the aforementioned DVDs or carbonated drinks. If you plan on using your product packaging similarly, it makes sense to consider how your product packaging design
can leave a memorable impression on your customers. Tertiary Packaging Tertiary packaging is often known as bulk packaging or transit packaging. It’s used to transport larger numbers of goods safely and securely to their destination. Imagine several boxes full of cereal boxes arriving on pallets to distribution centers. This kind of packaging makes
it easy to handle, store and ship goods as single, self-contained units. Oftentimes, tertiary packaging consists of several cardboard boxes huddled together with stretch-wrap to prevent the packaging from being jostled and bumped around in transit. Consumers generally don’t see tertiary packaging, since it’s often used just to add another layer of
protection to the secondary packaging and also to group larger shipments together for storage and easy retrieval of SKUs. Why Do Packaging Levels Matter? Whether items are being shipped in a large group or you’re grouping together similar products for retail display, or individual items for customer consumption or use — custom packaging at
every stage is important. On the tertiary packaging level, consumers may not see it, but that doesn’t mean you should pay any less attention to it. At every level of your packaging, whether consumer-facing or not, there’s strategy involved. Keeping your product (especially if there’s a large number of them) safe during shipping and fulfillment is just
as important as catching the consumer’s eye on a retail shelf. Of course, it’s also understandable that you want to save money while protecting your product. The good news is that working with a knowledgeable, experienced packaging company is what often makes the difference between your goods arriving safe and sound and presenting itself as
the customer’s best option, versus arriving broken, dented, crushed, torn or worse. Help is Here for Every Level of Your Custom Packaging Journey Fortunately, Refine Packaging is here to help. With our extensive knowledge and expertise in all things product packaging and printing, we’re able to help you stay on budget while exploring amazing
options that will highlight and position your product as the consumer’s very best option from among all of your competitors. From secure tertiary packaging that keeps your items secure from the warehouse or distribution center to store shelves, to secondary packaging that highlights your brand while making it easy for consumers to access the
product itself, to primary packaging that puts the spotlight squarely on your product, putting it head and shoulders above the rest — you can count on Refine Packaging to provide you with consulting and fulfillment services at every step of the process. Even if you don’t yet have a vision for your brand and you need input on how to properly
communicate it to consumers, our staff of talented graphic artists can help guide you every step of the way. Spanning many different disciplines and backgrounds, we have the skills to take your vision and transform it into a beautiful product design. Effortlessly communicate your brand and promote your product’s unique style. It’s possible not only
with the graphics and packaging design themselves, but also with the materials used in your packaging. Eco-friendly and environmentally-conscious, rustic and primitive, elegant and modern, sophisticated and luxurious. No matter what type of impression you want to convey, Refine Packaging is able to bring it to life. You’'ve worked hard to create an
incredible product. Contact us today for a free, no obligation quote on your product packaging and let our exceptional team of packaging and printing professionals help design packaging that reinforces everything you want users to know about your product and its superb performance and style.
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